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As a result of difficulties related to reading and understanding
nutritional labels of food items, the need to improve the stan-
dard was identified by using fuller and clearer information for
the consumer. After a long regulatory process involving vari-
ous players, technical meetings and public consultation, a new
standard was approved by Anvisa in October 2020, amid the
COVID-19 pandemic.

Despite having some technical limitations, the new nutritional
labeling standard for packaged food items represents a major
step forward in ensuring consumers’ right to information. It is
also a win for organized civil society, who defended the trans-
parency of the process.

WHAT CHANGES WITH
THE NEW LABELING

NUTRITIONAL INFORMATION TABLE

NUTRITIONAL INFORMATION

Portions per package: 000 portions
Portion: 00 g (household measure)

100 g | 000 g | %VD*

Energy value (Kcal)
Total carbohydrates (g)
Total sugar (g)
Added sugar (g)
Protein (g)
Total fat (g)
Saturated fat (g)
Trans fat (g)
Food fiber (g)
Sodium (mg)
*Percent of daily values provided by portion




FRONT NUTRITION LABELING
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FRONT NUTRITION LABELING DECLARATION.

NUTRIENTS

SOLID OR SEMI-SOLID
FOOD

LIQUID FOOD

ADDED SUGAR

Quantity higher or equal
to 15 g of added sugar
per 100 g of food.

Quantity higher or equal
to 7.5 g of added sugar
per 100 ml of food.

SATURATED FATS

Quantity higher or equal
to 6 g of saturated fats
per 100g of food.

Quantity higher or equal
to 3 g of saturated fats
per 100 ml of food.

SODIUM

Quantity higher or equal
to 600 mg of sodium
per 100 g of food.

Quantity higher or equal
to 300 mg of sodium
per 100 ml of food.




IMPLEMENTATION DEADLINE
| OCTOBER/2020 OCTOBER/2022 ~  OCTOBER/2023 ~  OCTOBER/2025
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Publishing of
the standard

Deadline for
entering into
force

Products
manufactured
until that date

can be sold
until their
expiration date

Adaptation
period for small
producers

Adaptation
period for
non-alcoholic
beverages in
returnable
packaging




POINTS THAT WE STILL
NEED TO ADVANCE ON

} } } } Despite the victory of having a new nutritional labeling stan-
dard, there are still challenges to be overcome to actually
ensure consumers’ right to information, which in turn, can
help them make conscious and healthier food choices. Be-
low, we list some points of attention that need furthering in
the discussion:
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